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WOW!! 


THE  APH  POCKETBRAILLE  IS  HEREI 

by  Larry  Skutchan,  APH  Research  Department 

The  APH  PocketBraille,  released  in  July  of  this  year,  is 
APH's  response  to  the  growing  needs  of  the  blind  student  or 
adult  in  the  1990s.  Weighing  less  than  three  pounds,  the 
APH  PocketBraille  is  an  electronic  braillewriter  that  pro- 
vides one  of  the  most  portable  ways  to  write,  read,  and  edit 
notes,  letters,  papers,  or  even  books. 

The  APH  PocketBraille  is  a rechargeable  unit  that  measures 
only  6x4x2  inches.  Its  top  face  contains  a braille  keyboard 

continued  on  page  6 
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UltraVisor  (Child  Size) 

This  special  visor  is  designed  to  screen 
out  ultraviolet  (UV)  light  that  is  gener- 
ated by  black  light  sources  used  in  low 
vision  training.  Through  extensive  re- 
search, APH  discovered  that  no  such 
protective  devices  were  commercially 
available  in  sizes  that  would  fit  chil- 
dren. 

The  UltraVisor  screens  UV  light  in  wave- 
lengths from  320  to  400  nanometers 
without  effecting  the  "glowing"  appear- 
ance of  training  materials.  It  will  fit  chil- 
dren from  infants  on  up  (minimum  cir- 
cumference of  the  headband  is  approxi- 
mately 13  inches,  maximum  circumfer- 
ence is  approximately  21  inches).  The 
shield  is  made  of  an  unbreakable  plastic 
treated  with  a clear  UV-blocking  dye. 
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UltraVisor  (Child  Size):  Catalog  num- 
ber 1-08171-00,  price  $8.00.  V 

BRIGANCE®  Comprehensive 
Inventory  of  Basic  Skills:  APH  Tactile 
Supplement 

The  BRIGANCE  Comprehensive  Inven- 
tory of  Basic  Skills:  APH  Tactile  Sup- 
plement is  designed  for  visually  handi- 
capped students  grades  kindergarten 
through  nine.  The  APH  supplement  is 
used  in  conjunction  with  the  regular 
print  edition  of  the  test.  It  is  a criterion- 
referenced  inventory  that  includes  203 
skill  sequences  for  readiness,  reading, 
listening,  research  and  study  skills, 
spelling,  language,  and  math.  This  is 
not  an  inventory  that  will  be  given  once 
and  scored,  but  rather  one  which  will  be 
used  periodically  to  gain  information 
for  the  Individualized  Education  Plan 
(lEP). 

This  test  comes  as  a kit,  which  includes 
volumes  I-V,  and  introduction,  a six- 
teen-sheet supplement  to  volume  IV, 
nine  sheets  of  labels,  and  five  student 
Comprehensive  Record  Books. 

BRIGANCE  Comprehensive  Inventory 
of  Basic  Skills:  APH  Tactile  Supple- 
ment: Catalog  number  5-17680-00,  price 
$216.46  A 


APH/SEI  Software 

Through  an  agreement  with  Sliwa  En- 
terprises, Inc.  (SEI),  the  Printing  House 
is  now  producing  a series  of  33  talking 
educational  software  titles.  These  pro- 
grams are  in  a question  and  answer 
format  and  cover  an  extremely  wide 
range  of  topics,  from  Shakespeare  to  the 
history  of  spaceflight.  Each  title  comes 
on  one  51/4  inch  disk,  along  with  braille 
and  large  type  copies  of  program  docu- 
mentation. This  software  is  designed 
for  use  on  the  Apple®  II  family  of  com- 
puters. An  APH  Echo  Commander  or 
other  Apple-compatible  speech  synthe- 
sizer is  also  required. 

The  first  four  titles  are  now  available, 
with  more  to  follow  soon: 

American  History  I:  Catalog  number 
D-02500-00,  price  $38.38. 

U.S.  Government:  Catalog  number 
D-93100-00,  price  $38.38. 


Vocabulary  Builder:  Catalog  number 
D-94780-00,  price  $38.38. 

Word  Analogy:  Catalog  number 
D-96800-00,  price  $38.38.  V 


Expanded  Dolch  Word  Cards 

This  is  an  improved  version  of  the 
popular  Dolch  Word  Cards  set  which 
APH  has  produced  for  several  years. 
Expanded  Dolch  Word  Cards  adds  95 
noun  cards  to  the  220  pronoun,  adjec- 
tive, adverb,  preposition,  conjunction, 
and  verb  cards  contained  in  the  original 
set. 

Each  card  in  Expanded  Dolch  Word 
Cards  contains  both  braille  and  print 
on  each  side.  In  addition,  the  95  noun 
cards  each  contain  a picture  on  one  side. 
These  cards  can  be  used  to  introduce 
new  words,  to  provide  word  recogni- 
tion practice,  to  assess  word  recogni- 
tion, etc. 

Expanded  Dolch  Word  Cards:  Catalog 
number  1-03560-00,  price  $12.62.  V 

NOTE:  Apple  is  a registered  trademark 
of  Apple  Computer,  Inc.  BRIG  ANCE  is 
a registered  trademark  of  Curriculum 
Associates,  Inc. 
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THE  PEOPLE 
BEHIIVD  THE 
PRODUCTS 

In  this  issue  we  profile  Tom  Poppe, 
Model  and  Prototype  Maker.  Tom  works 
in  the  Design  and  Development  Section 
of  the  Department  of  Educational  Re- 
search, creating  models,  prototypes,  and 
tooling  for  the  manufacture  of  instruc- 
tional aids.  Tom  has  been  with  APH  for 
nearly  nine  years.  In  his  spare  time,  he's 
building  an  aircraft  in  his  garage. 

What’s  your  background,  Tom? 

I worked  for  a model  maker  on  and  off 
for  twelve  years-this  was  Barney  Bright, 
a sculptor.  He's  kind  of  Louisville's 
"sculptor  laureate"-very  well  known.  I 
was  also  a self-employed  carpenter  and 
cabinet  maker  for  several  years. 

When  do  you  become  involved  in 
the  creation  of  a new  product? 

I'm  there  at  the  very  inception.  I work 
directly  with  the  member  of  the  Re- 
search Department  who  is  the  project 
leader.  As  soon  as  the  concept  for  the 
item  is  pretty  well  formalized,  Tm  called 
in  and  we  discuss  color,  size,  usable 


materials,  and  manufacturing  processes. 

Don’t  you  also  become  involved 
with  members  of  the  Production 
Department? 

Yes.  Right  after  I come  up  with  the  first 
prototype,  it's  presented  to  the  Produc- 
tion Department  so  that  they  can  give  us 
input.  Later,  I'm  involved  with  the  first 
production  run  to  try  to  help  things  go 
smoothly. 

What  is  the  process  of  creating  the 
typical  new  instructional  aid? 

First,  the  design  is  worked  out  with 
drawings.  We  then  create  a working 
prototype.  Then  multiple  prototypes 
are  made  and  sent  out  to  field  testing. 
Modifications  are  made  to  the  item,  if 
necessary  (and  sometimes  the  product 
is  sent  back  out  for  more  field  testing). 
Then  the  design  is  finalized  and  I make 
the  production  tooling. 

And  you’re  also  very  involved  with 
the  redesign  of  existing  products? 


Yes-sometimes  we're  trying  to  improve 
the  product,  sometimes  we're  trying  to 
reduce  the  cost.  If  we  can  do  both,  that's 
really  great. 

Can  you  give  an  example? 

We  did  a lot  of  work  on  the  Chang 
Tactual  Diagram  Kit  and  we  were  able 
to  almost  cut  the  cost  in  half.  The  parts 
were  changed  from  cardboard  to  an  in- 
destructible plastic-I  think  that's  a big 
improvement. 

What  do  you  find  most  challenging 
in  your  job? 

Coming  up  with  a "mass-producible" 
design  when  the  item  I've  been  given, 
while  viable  as  an  education  tool,  is  not 


producible  as  is.  For  instance,  the  origi- 
nal items  intended  as  the  Fine  Motor 
Development  Materials  were  wooden, 
with  many,  many  small  painted  parts.  It 
was  "unmass-producible."  We  com- 
bined these  items  into  a set  of  eight 
vacuum-formed  modules  that  could  be 
manufactured  efficiently.  Trying  to  cre- 
ate a workable  solution  that  will  satisfy 
everyone-when  you  have  to  just  sit  and 
"come  up  with  something"-is  a purely 
creative  act.  That's  the  most  challeng- 
ing thing. 

What  do  you  find  most  fun  in  your 
job? 

The  same  as  the  most  challenging.  Same 
thing.  V 


If  those  Wright  boys  were  meant  to  fly 
they ' d have  wings  ? ! 
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SOME  MISCONCEPTIONS 


Most  people  have  a misconception  or  two  about  the  world.  One 
common  misconception  is  that  items  can  only  be  purchased  from  APH 
using  funds  from  the  Federal  Quota  Program  under  the  Act  to  Promote  the 
Education  of  the  Blind.  Actually,  with  one  exception,  any  of  our  products  can  be 
bought  with  a purchase  order,  check.  Visa,  or  MasterCard  (the  exception  is  the 
Perkins  Braillewriter,  which  can  be  purchased  only  with  Federal  Quota  Funds). 

continued  on  page  11 
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APH  PocketBraille 

continued  from  page  1: 

and  a large  speaker  for  synthetic  speech 
output.  You  enter  text  on  the  APH 
PocketBraille  in  either  Grade  1,  Grade 
2,  or  Computer  braille.  Once  text  is 
entered  into  the  machine,  it  will  stay  for 
up  to  ten  years  in  nonvolatile  memory. 
If  you  decide  that  you  no  longer  need 
the  material,  or  if  you  fill  up  the  built-in 
memory  space  of  200  pages,  you  can 
either  delete  the  text,  store  it  on  a mem- 
ory cartridge  that  plugs  into  the  ma- 
chine, store  it  on  a standard  cassette 
tape,  or  transfer  it  to  another  computer. 
When  you  write  in  Grade  2 braille,  the 
APH  PocketBraille  is  smart  enough  to 
read  back  to  you  in  normal  English  or  to 
print  in  either  Grade  2 or  regular  print. 

While  the  APH  PocketBraille  quickly 
becomes  invaluable  as  a writing  tool,  it 
does  much  more.  Thanks  to  the  four 
built-in  interface  ports  and  the  intelli- 
gence of  the  built-in  software,  you  can 
use  the  APH  PocketBraille  to  commu- 


nicate with  data  bases  around  the  world 
(requires  a modem),  to  capture  informa- 
tion from  your  personal  computer,  or  to 
receive  synthetic  speech  from  your  per- 
sonal computer.  The  APH  Pocket- 
Braille's  internal  clock  and  calendar  also 
prove  very  handy. 

The  APH  PocketBraille  is  here  now-but 
the  future  is  full  of  exciting  possibilities 
as  well.  Early  next  year,  APH  will  re- 
lease a circuit  board  called  Screen  Door 
that  plugs  into  an  Apple®  computer.  In 
conjunction  with  the  APH  Pocket- 
Braille, Screen  Door  will  let  you  use 
speech  with  virtually  any  program  ever 
written  for  the  Apple!  (Of  course,  this 
doesn't  count  those  programs  that  are 
graphics  based-APH  still  doesn't  have 
a way  to  describe  pictures  to  you.) 
Within  the  next  year,  an  IBM®  version 
of  the  Screen  Door  will  also  be  available. 

Besides  the  Screen  Door,  APH  is  cur- 
rently at  work  on  a braille  display 
module  that,  when  plugged  into  the 
APH  PocketBraille,  will  let  you  read 
your  work  with  braille  instead  of  with 
synthetic  speech.  That  product  will  enter 
production  some  time  during  1989. 

APH  PocketBraille:  Catalog  number 
1-07300-00,  price  $898.00.  V 

NOTE:  Apple  is  a registered  trademark 
of  Apple  Computer,  Inc.  IBM  is  a regis- 
tered trademark  of  International  Busi- 
ness Machines,  Inc. 


DEPT.  OF  EDUCATIONAL  AND  ADVISORY  SERVICES  FORMED 


With  a goal  of  increasingly  proactive 
and  expanded  services,  APH  has  cre- 
ated a new  department:  the  Department 
of  Educational  and  Advisory  Services 
(EAS).  The  function  of  EAS  is  to  pro- 
vide product  and  service  information  to 
educational  consumers. 

The  directorship  of  EAS  was  assumed 
by  Mary  Nelle  McLennan.  For  the  pre- 
vious six  years,  Mary  Nelle  has  served 
as  the  Assistant  Editor  and  Field  Repre- 
sentative of  APH. 


veteran  Sheri  Nord  handling  the  day- 
to-day  operation  of  the  system. 

Federal  Quota  Registration 

This  recently  "microcomputerized" 
system  registers  students  (currently 
more  than  44,000)  who  are  eligible  for 
materials  under  the  Federal  Quota  Pro- 
gram. The  new  computer  system  was 
developed  by  Mary  Nelle  and  her  right 
hand  Jan  Carroll. 

Field  Services 


Educational  and  Advisory  Services  is 
comprised  of  the  following: 

Marketing 

The  Marketing  Department  is  driven  by 
Scott  Blome,  Gary  Mudd,  and,  most 
recently,  Fred  Gissoni.  Scott  and  Gary 
create  print,  braille,  and  recorded  prod- 
uct information  (including  the  Slate), 
while  Fred  has  assumed  the  new  posi- 
tion of  Customer  Support  Specialist. 

APH-CARL/Central  Catalog 

APH-CARL,  the  on-line  database  ver- 
sion of  the  Central  Catalog,  provides 
subscribers  with  information  on  the 
availability  of  braille,  large  type,  and 

recorded  text  materials  produced  by  

commercial  companies,  agencies, 
and  volunteers  across  the  U.S. 

Arthur  Bennett  is  in  charge. 


''Spreading  the  word"  about  the  range 
of  available  materials  and  their  use  is 
the  thrust  of  field  services.  In-service 
training  sessions,  product-use  work- 
shops, and  conference  exhibits  and  pres- 
entations are  a few  of  the  ways  APH 
strives  to  reach  out. 

“Braille-On-Disc” 

APH,  in  cooperation  with  the  Associa- 
tion of  Instructional  Resource  Centers 
for  the  Visually  Handicapped 
(AIRCVH),  has  begun  an  effort  to  pro- 
vide national  distribution  of  textbooks 
which  have  been  translated  or  tran- 
scribed on  microcomputer  discs.  A pilot 
of  this  system  is  being  run  for  the  1988- 
1989  school  year. 


Please  contact  Educational  and  Ad- 


viory  Services  if  we  can  provide 
further  information  on  any  of 


with  10-year  Central  Catalog  I — I I — I I — I I — I the  above  areas.  V 


THE  ACT  TO  PROMOTE  THE  EDUCATION  OF  THE  BLIND: 
THE  NEED  FOR  INCREASED  FUNDING 

by  Dr.  Carson  Nolan,  President,  APH 


A Brief  History 

The  federal  Act  to  Promote  the  Educa- 
tion of  the  Blind  was  passed  in  1879  for 
the  purpose  of  providing  special  educa- 
tional materials.  Administered  by  the 
American  Printing  House  for  the  Blind 
(APH),  it  provides  text  materials  in 
braille,  large  type,  and  recorded  form; 
special  tools;  special  teaching  aids;  and 
special  supplies  not  available  on  a 
comjnercial  basis  to  the  states  at  no  cost. 

Appropriations  for  educational  materi- 
als have  ranged  from  $10,000  in  1879  to 
$5,020,000  in  1987.  In  recent  years  the 
appropriation  has  included  $140,000  for 
administrative  purposes  and  $350,000 
for  educational  and  technical  research. 
An  annual  census  of  legally  blind  stu- 
dents enrolled  in  educational  programs 
of  less  than  college  level  provides  the 
data  for  apportioning  the  materials  on  a 
per  capita  basis  among  the  states. 

The  Problem 

A review  of  numbers  of  eligible  stu- 
dents and  the  appropriation  levels  for 
the  last  ten  years  reveals  a significant 
drop  in  the  level  of  materials  provided 
each  student  under  this  program.  This 
history  is  described  in  the  table  which 
appears  on  the  opposite  page. 


Although  the  appropriation  was  in- 
creased over  the  ten  year  period,  the 
number  of  students  increased  far  more 
rapidly.  In  addition,  the  great  increase 
in  the  number  of  multihandicapped 
blind  students  registered  as  a conse- 
quence of  PL  94-142  increased  the  com- 
plexity of  the  population  to  be  served 
and  required  development  and  produc- 
tion by  APH  of  a much  wider  array  of 
materials.  The  Congress  responded  to 
the  need  created  by  this  change  in  popu- 
lation by  increasing  the  per  capita  from 
$121.71  in  1980  to  $131.87  in  1981. 

Since  that  time  the  per  capita  has  stead- 
ily decreased  until  in  1988  it  was  $20.83 
lower  than  in  1981.  Not  only  did  the 
amount  available  for  each  student  de- 
crease, but  the  purchasing  power  of  that 
amount  was  significantly  reduced  by 
inflation.  Total  inflation  since  1980  has 
exceeded  50  percent.  It  would  take 
$197.80  per  student  to  buy  today  what 
$131.87  bought  in  1981. 

More  Problems  in  the  Future 

The  recent  passage  of  PL  99-457  by  the 
Congress  amends  PL  94-142  with  a 
mandate  for  the  extension  of  services  to 
the  preschool  population.  The  new  law 
creates  a mandate  for  state  education 
agencies  to  serve  all  three-,  four-,  and 


five-year-old  children  by  1990  and  in 
addition  creates  a brand  new  federal 
program  for  handicapped  and  at-risk 
children  from  birth  to  age  three  years 
and  their  families.  These  new  programs 
will  result  in  a large  but  as  yet  undefined 
increase  in  the  number  of  students  to  be 
served  by  APH  under  the  Act  to  Pro- 
mote the  Education  of  the  Blind.  Addi- 
tional research  funds  will  be  required  to 
develop  the  materials  needed  in  these 
programs.  If  the  amount  per  student  is 
not  to  drop  further  by  a significant 
amount,  the  appropriation  for  educa- 
tional materials  must  be  increased  sig- 
nificantly. 

Based  on  a projected  enrollment  for 
FY1989  of 44,400  blind  students,  it  would 


require  an  increase  in  the  appropriation 
of  $1,000,000  to  restore  the  per  capita  to 
the  1980  level  of  $131 .87  and  an  increase 
of  $4,800,000  to  restore  to  this  level  and 
offset  the  effects  of  inflation. 

What  You  Can  Do 

It  is  important  that  each  of  us,  whether 
teacher,  administrator,  or  parent  of  a 
blind  child,  make  known  to  our  Mem- 
bers of  Congress,  as  well  as  to  the  U.S. 
Department  of  Education,  the  great  need 
for  additional  funding  for  educational 
materials.  Equally  important,  everyone 
concerned  should  join  in  cooperative  ef- 
forts to  attain  this  goal.  APH  will  con- 
tinue to  provide  timely  information  to 
our  consumers  on  this  vital  topic.  V 


YEAR 

TOTAL 

APPROPRIATION* 

ELIGIBLE 

STUDENTS 

PER 

CAPITA 

1980 

$4,349,000 

33,061 

$121.71 

1981 

4,921,000 

34,814 

131.87 

1982 

4,933,000 

36,397 

126.21 

1983 

5,000,000 

38,249 

122.09 

1984 

5,000,000 

41,148 

113.25 

1985 

5,510,000 

44,313 

113.28 

1986 

5,273,000 

45,221 

105.79 

1987 

5,510,000 

45,930 

109.07 

1988 

5,266,000 

43,145 

111.04 

1989 

5,381,000 

44,400 

110.63 

(proposed) 

(est.) 

*The  total  appropriation  includes  funds  for  educational  materials, 
administration,  and  educational  and  technical  research. 
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NEW  NLS  BRAILLE 
BOOKS  NOW 
AVAILABLE  FOR 
ORDER 


The  following  is  a list  of  braille  books  which  are  in  the  process  of  being  manufactured 
by  APH  for  the  National  Library  Service  (NLS)  of  the  Library  of  Congress.  Addi- 
tional copies  of  these  books  can  be  purchased  from  APH  on  an  individual  order 
basis.  If  you  are  interested  in  a particular  title  or  titles,  please  contact  Ralph 
McCracken,  Editor.  He  will  give  you  an  estimate  of  the  cost.  We  would  appreciate 
hearing  from  you  as  soon  as  possible  if  you  would  like  to  place  an  order.  Thank  you! 

Aids  and  the  Law:  A Guide  to  the  Public.  Edited  by  Harlon  Dalton,  et  al.  Yale 
University  Press.  B-R7388. 

Art  of  Love,  The.  Ovid.  Indiana  University  Press.  B-R7366. 

Blue  Eyes,  Black  Hair.  Marguerite  Duras.  Patheon  Books.  B-R7384. 

Capote  Reader,  A.  Truman  Capote.  Random  House.  B-R7399. 

Captivity  Captive.  Rodney  Hall.  Farrar-Straus-Giroux.  B-R7368. 

Clouds  From  Both  Sides.  Julie  Tullis.  Sierra  Club  Books.  B-R7400 
Ear  Book,  The.  David  R.  Marty.  Lang  E.N.T.  Publishing.  B-R7370. 

Give  Them  Stones.  Mary  Beckett.  Beech  Tree  Books,  William  Morrow.  B-R7413. 
Gold  Seekers,  The.  William  Stuart  Long.  Dell.  B-R7387. 

Gourmet  and  Other  Stories  of  Modern  China.  Lu  Wenfu.  Readers  International. 
B-R7389. 

Japanese  Today,  The.  Edwin  O.  Reischauer.  Belknap  Press  of  Harvard  University 
Press.  B-R7401. 


Literary  Guide  to  the  Bible.  Robert  Alter  & Frank  Kermode.  Belknap  Press  of 
Harvard  University  Press.  B-R7363. 

Marvelous  Misadventures  of  Sebastian:  Grand  Extravaganza  Including  a Perform- 
ance by  the  Entire  Cast  of  the  Gallimaufry -The atricus.  Lloyd  Alexander.  E.P. 
Dutton.  B-R7412. 

Origins  of  the  Chinese  Revolution,  1915-1949.  Lucien  Bianco.  Stanford  University 
Press.  B-R7402. 

PicardiaMexicana.  Armando  Jimenez.  EditoresMexicanos,Unidos,S.A.  B-R7405. 
Simple  Cooking.  John  Thorne.  Viking  Press.  B-R7393. 

Sixth  Grade  Can  Really  Kill  You.  Barthe  DeClements.  Viking  Kestrel.  B-R7382. 

Small  Poems  Again.  Valerie  Worth.  Parrar-Straus-Giroux.  B-R7381. 

Stay  Away  from  Simon!  Carol  Garrick.  Clarion  Books,  Ticknor  & Eields.  B-R7380. 

Three  Hundred  Classic  Blocks  for  Crochet  Projects.  Linda  P.  Schapper.  Sterling 
Publishing  Co.,  Inc.  B-R7407. 

Tornado  Watch  #211.  John  G.  Puller.  William  Morrow  & Co.,  Inc.  B-R7385. 

What  Is  Judaism?  Emil  L.  Packenheim.  Summit  Books.  B-R7365. 

You  Can't  Sneeze  with  Your  Eyes  Open  and  other  Freaky  Facts.  Barbara  Seuling. 
Lodestar  Books,  E.  P.  Dutton.  B-R7383.  \ 


continued  from  page  5: 

Another  frequent  misconception  is  that  our  products  can  be  purchased  only  by 
or  for  people  who  are  blind.  In  reality,  anyone  is  welcome  to  buy  from  us,  again 
with  a few  exceptions  (our  Talking  Book  Reproducer  and  special  tape  recorders 
must  be  purchased  by  or  for  print-handicapped  persons).  Por  example,  much 
of  our  educational  software  is  useful  for  all  students,  not  just  those  who  are 
visually  handicapped. 

So  if  you  know  a young  child,  student,  or  adult  who  may  be  able  to  benefit  from 
our  products,  regardless  of  whether  or  not  they  are  blind,  please  refer  them  to: 
Marketing  Department/APH/P.O.  Box  6085/Louisville,  KY  40206/Phone:  (502) 
895-2405.  We  will  send  them  free  product  information  in  print,  braille,  or  on 
tape.  V 
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WE  WANT  TO  HEAR  FROM  YOU! 


Customer  comments  and  suggestions  are  always  welcome  at  APH!  Customer  input 
is  important  to  us  in  the  creation  of  new  products,  in  the  redesign  of  existing 
products,  and  in  the  creation  of  informative  advertising  materials,  such  as  brochures 
and  catalogs.  For  practical  reasons  we  can't  always  comply  with  every  customer 
request,  but  we  will  seriously  consider  any  ideas  submitted  to  us. 

If  you  have  an  opinion  to  share  with  APH,  please  address  it  to: 

Marketing  Department 

American  Printing  House  for  the  Blind 

1839  Frankfort  Ave. 

P.O.  Box  6085 
Louisville,  KY  40206-0085 


American  Printing  House 
for  the  Blind,  Inc. 

1 839  Frankfort  Avenue 
MAILING  ADDRESS:  P.O.  Box  6085 


NON-PROFIT 
ORGANIZATION 
BULK  RATE 
U S POSTAGE 
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Permit  No.  1218 
Louisville,  Kentucky 


Louisville,  Kentucky  40206-0085 
Phone:  502*895*240 


APH  is  an  Equal  Opportunity/Affirmative  Action  Employer 


